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INTERNATIONAL FLIGHT
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FLIGHTS / DAY
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PHUKET’S UNEMPLOYMENT RATE

Unemployment Rate

12%
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2017

0.45%

IN Q1 / 2023

0203040102030401020304010203040102030401

2018 2019 2020 2021 2022 2023
® Phuket © Bangkok = Thailand

Source: National Statistical Office, Ministry of Digital Economy and Society



NEW SUPPLY LAUNCH IN 2023

60,000
50.000 ,

UNITS
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TOTAL SUPPLY AT END OF 2023

22,253
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NEW INTL. SCHOOL BY 2025Y

(Existing 14 Intl. Schools)

Operated

1. Ruamrudee International School (RIS)
Expanded from BKK, started at Preschool - Year 12

2. Headstart International School

Expanded Branch, started at Preschool - Year 6
Opening in Aug 2024

Future Project
1. Kajonkiet International School (KIS)

Expanded Finland Curriculum
Opening 15t Phase in Jan 2024

2. HEI Schools Phuket International school

Finland Preschool Curriculum

*Bangkok, Hong Kong and America
Capital groups will be opened 3-4
international schools within 2025Y

1.

FUTURE DEVELOPI\/IENTJ

NEW MEDICAL HUBS

(Existing 13 Hospitals)

Bumrungrad International Hospital
Phuket

Build a 150-Bed Boutique Hospital with Advanced Diagnostic
Center & Anti-Aging Center on 16.3 rai of land (3km. far from
Phuket International Airport).

PSU Hospital Phuket
(Songklanagarind Hospital Phuket)

Expected to be completion by 2027
Build a 500-Bed Hospital as part of the International Andaman
Health Center located in Kathu, Phuket with 36 rai of land.

Al
.
I
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NEW INFRASTRUCTURES

Road Infrastructure Developments
Kathu - Patong Expressway, completion by 2027Y
Muang Mai - Koh Kaew - Kathu expressway, completion by 2027Y

MR9 Phang Nga - Phuket linked travel routes and transport on
the Andaman coast.

Rail Transport System Developments
Phase 1 : Phuket Light Rail Plans (ART) : 21 stations around
Phuket, completion by 2027Y
Phase 2 : Tha Nun (Phang Nga) - Phuket Light Rail Plans (ART)

. Air Transportation Expanded

Phuket International Airport Phase 2

. Port Development

* Ao Por Smart Pier, completion by 2027Y
* Phuket Cruise Terminal
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OCT 2011
dcondo Kathu (Sold Out)

JULY 2013
The Deck Patong (Sold Out)
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JUN 2018
THE BASE Central (Solq out)
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MAR 2013
Baan Maikhao (Sold O‘ut)

COVID-19

JAN 2012
dcondo Kathu - Patong (Sold Out)

SUCCESS STORY
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FEB 2013
THE BASE Height (Sold Out)
e P
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MAR 2023
dcondo reef (70% Sold)
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JAN 2013
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MAY 2012
dcondo Cree.k' (Sold Out)

JUN 2012

THE BASE Downtown (Sold Out)
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NOV 2012

DEC 2012

u‘(SOId O,Ut) _ dcondo Mine (Sold Out)

NOV 2023
THE BASE Bukit (60% Sold)
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THE BASE Height

THE BASE Bukit (NOV 2023)
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SUCCESS STORY
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15 MINS
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LOCATION
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LOCATION
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LOCATION
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LOCATION
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Total Units:
Units avg.

™ " T = - - -,
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New Launch

Active

Sold

ORIGIN KRATHU - PATHONG
(Presales Jun 23)
Cons feb 24, complete may 25
Js:uieu 700 units
6x,X00 bht/sgm

Price avg.

dcondo CREEK (2012)(2014)
Resale price 53,500 Bht/Sgm
Pack : 1Br 30 Sgm 1.61MB
Rent: 9,000-10,000 Bht

54,000 -
B/Sgm

ORIGIN CENTRE (PH1)
(Presales May 23)

Total Units: 728 unit

Units avg. 75,000 bht/sgm

1.29mb S

Sold rate : 100%

PHYLL (Q4 2021) (Q4 2023)

Total units: 439 mode: 32 sgm
97,000->93,000 B/sgm
Start: 2.59MB->2.49MB
& Sold rate : 97%

Sales speed : 12u/month

PHYLL 2 (Q3 2024)

Total units: 514 mode: 28 sgm

Parking 30%

UNIT : 706unit

: BHT/SQM
s8=# Start: 1.59mb

THE CITY PHUKET ( Q3 2013) |
180 mode: 39 sgm
94,000 bht/sgm

“». Total Units:
Units avg.
Sold rate :

IV L T AR R

VAN
>

A4 Bangkok... Total Units: 417 mode: 27 SQM
Units avg. 73,000 bht/sgm
Sold out
BAN WO
2 ni 5 SPACE CONDO PHUKET
(Q2 2018) (Q3 2020)

N PLACE
Va1l
55,000 -93,000
Central Festiva aket /
ki L8

Ji#.'.‘vlf

e e e s e el e s i

THE BASE Rise
UNIT : 326 u
AVG PRICE : 89,900 B/SQM

THE
b aSE MW Total Units: 361 mode: 30 sqm i
wise Jr\‘ Units avg. 54,900 bht/sqm

(mn

COMPETITORS J

MU BAN Phuket
S| SUCHAT Rajabhat
'*.' e URIversity i : \
| (Pre-sale Nov 2023) !
- ) Total 609U  Sold rate : 60% 1
Mode: 30.00 - 35.23 SQM :
Avg. 89,000 B/sqm Start 1.89 MB |
d 1
\ 4

ket ZCAPE CONDO PHUKET
Grpann @ (Q12016) (Q2 2018)

Total Units: 197 mode: 27 SQM
Units avg. 77,000 bht/sgm
Sold out
Rang FWas
<4 "' THE BASE CENTRAL PHUKET
(Q3 2018) (Q2 2020)
Total Units: 590 mode: 28 SQM
.- Units avg. 85,000 bht/sgm
Sold out

CENTRIO (Q4 2013) (Q3 2015)

Sold rate : 97%



L COMPETITORS

PROJECT

SOLD RATE

PRICE RANGE

PACKAGE

3.0
MB

* 24.75-26.00 125 21% 210-221 MB Il 210-2bimB
THE BASE 27.25-28.75 316 54% 2.32-2.44 MB || 232- 2havB
100% 85,000
CENTRAL PHUKET 30.8-32.0 68 12% 2.62-2.72 MB 1 | 262-272MmB
46-62 81 14% 3.91-5.27 MB ! 1 | 3.91-527M
| |
28-36 352 80% 2.60-3.35 MB [ L 2.60-3.35 MB | |
=|= PHYLL 97% 93,000 39-46 31 % 3.63-4.28 MB ! . 3.63 - 4.28 MB
|
57-60 56 13% 5.30 - 5.58 MB | | 5.30 - 5.58 MB
* 26 280 40% 1.95 MB e JV: !
THE ORIGIN 50% 75,000 28 344 49% 2.10 MB | 2108
CENTRE PHUKET
35 77 11% 2.63 MB I || 2.63 MB
26 108 18% 2.08 MB . 2.08MB |
30 -35.23 344 57% 2.40 - 2.82 MB 240 - 2.82 MB
60% 88,000 i
35 98 15% 2.80 MB [ I 2.80 MB
50 - 55 59 10% 4.00 - 4.40 MB L 1 4.00 - 4.40 MB
L]
245 84 20% 2.20 MB I 2.20 MB
NEW |
LAUNCH 89,900 30 166 60% 2.70 MB | I 2.70 MB
34.50 76 20% 3.10MB L 3.10 MB




YIELD
Growth

8 - 11%
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INVESTMENT

YIELD FORECASTING

ROOM TYPE SIZE (SQ.M.) PACK PRICE RENTAL RATE GROSS YIELD

1 Bed (S) 24.50 15,000 - 20,000 8- 11 %
1 Bed (M) 30.00 2.76 20,000 - 25,000 8.5 - 11 %
1 Bed Plus 34.50 3.17 25,000 - 30,000 9-11%

MAX YIELD

11 %
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CUSTOMER TARGET

120
27 - 44 years

--------------------------------------

100

80

---------------------------------------

45-47 I

48-50 I

51-53 I

54-56 N

57-59 N

60-62 1l

63-65 M

>66 1N

Customers

ALAQ 170 35%
WO 34 7%

asiunsSsIU 7 1%

aouan 7 1%

UASASSSSUS1Y 7 1%

asv 4 1%

ns:U 4 1%

Wnav 4 1%

Bangkok 52 1%
Nearby Bangkok 9 2%

Other Provinces 21 A%

Total 490 100%

REFERRED TO THE BASE CENTRAL

(A

=

N\



CUSTOMER TARGET

CUSTOMER COUNT OF NO.
Thai 395 (67%)
Foreigner 195 (33%)
GRAND TOTAL 590
NATIONALITY COUNT OF NO.
15 {"Chinese 181 (92.8%)
(Others) R el R !
Korean 6 (3.0%)
Vietnamese 2 (1.0%)
Canadian 2 (1.0%)
181 Malaysian 2 (1.0%)
(Chinese) American 1 (0.5%)
Swiss 1 (0.5%)
GRAND TOTAL 195
Thai Foreigner PURPOSE COUNT OF NO.
(TTETT T T TTT T s e e )
FRN Freehold F % OJ ﬁg':’ FRN Freehold F % ohf Flgl\:) Average Sold Lwomsavnu-w fl-_lQ ______ @9%.)_ _
by Unit (s) reeno'd by by Actual Area reehold by Price/sq.m. i 0
y unit Actual Area 2YLlov 172 (30%)
195 33.1% 6,249.48 34.39% 93,541 IWONISavNU-U1E 8 (1%)

GRAND TOTAL



CUSTOMER TARGET

3
(avnuiwoul9)
13
(odLov)
231
(avnuUaogLy)
179

(avnuJddogiLyi)

Thai Foreigner

0,
FRN Freehold by % of FRN FRN Freehold by % of FRN Average Sold
. . Freehold by -
Unit (s) Freehold by unit Actual Area Price/sq.m.
Actual Area
195 33.1% 6,249.48 34.39% 93,541

CUSTOMER

Thai
Foreigner

GRAND TOTAL

WoN1SavNU-uNg

GRAND TOTAL

FOREIGNER

PURPOSE

WoN1SavNU-uNg

GRAND TOTAL

COUNT OF NO.

395 (67%)

195 (33%)
590

COUNT OF NO.

159 (40%)
5 (1%)
395

COUNT OF NO.




CUSTOMER TARGET

BoogLoo 30% + Unavnu 70% END USER
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FINM A UNTaN
TRIANGLE OF LIFE

Prime Area where completes
any dimension of lifestyles

Modern

Proposed by BLACK AND WHITE

Nature

THE BASE
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LANDSCAPE CONCEPTUAL DESIGN
“SEA SUNRISE PHENOMENON"

Shade & Shadow Rythm of The Sea
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PROJECT INFORMATION

» 2 Buildings/ 8 Floors / 326 units
« Parking 45% + Motorcycle 50 lots

%
Of Total Unit

Room Type

« Facilities
« 24hr access Vending Machine area 1Bed (S) 24.50 20%
« Grab&Go

« Mail Room 1 Bed (M) 30.00 60%

 Laundry Room 1 Bed Plus 34.50 20%

e Juristic Person Room

 EV Charger 4 Power Supply Total

« Swimming pool 28 x 5 m.

« Gym

« Co-Working space & Relaxing space
« Sunbathing Area

Sansiri Backyard

A A\



MASTERPLAN
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MASTERPLAN
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FACILITIES

SUNBATH LAWN
-ISLAND SEATING AREA
CSUNBATH LAWN o o o i i e o e e o o
-FEATURE WALL e i, p”
-GRAB & GO Z § ARy e
-EXTEDED OUTDOOR LOBBY i g A
-GUARD HOUSE e
o\ : .
N0 N I e ——— SUNRISE POOL (5x28 M.)
> "N -SANSIRI BACKYARD
\ -POOL DECK
! e
=

Jut/._@







ENTRANCE

A .
R

Sl
P iy

ka%‘*am'-:-‘?&

g s
"t 11 111 414 0 W




DROP-OFF




INTERIOR FACILITIES

I 1 . | o L | LEGEND

i | h

i | ) ) oror-oFr
TR | 'r e |

LOBBY

LIFT HALL (LOBBY A)

JURISTIC OFFICE

LIFT HALL (LOBBY B)

VWOODO

GYM




BLISSFUL LOBBY

LEGEND
Q SEMI-LOBBY Q MAILROOM @ GRAB & GO
9 LOBBY @ LAUNDRY ROOM m JURISTIC OFFICE

@ LIFT LOBBY e WC.







ZONING CONCEPT




EXTERIOR FACILITIES
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(A SEMI-OUTDOOR LOBBY (D) SUNRISEPOOL (5x28m.) (© ISLAND SEATING AREA
(B) BREEZY TERRACE (E) OUTDOOR FEATURE SEATING (H) SANSIRIBACKYARD
(©) SUNBATHLAWN (®) LOUNGECHAIR & POOLDECK
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BREEZY TERRACE
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CORAL GYM

BUILDING B

LEGEND

Q CARDIO 9 WEIGHT TRAINING

G REFRESHMENT BAR e CHANGING ROOM
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FITNESS EQUIPMENTS




CHANGING ROOM
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FACILITIES




TROPICAL
CO-WORKING SPACE

LEGEND
Q WORKING LOUNGE 9 WORKING COMMONS
@ WOKING BAR @ WC. (UNIVERSAL)

e SEMI-OUTDOOR RELAX SPACE
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WC. WORKING
( UNIVERSAL ) COMMONS

WORKING WORKING
BAR LOUNGE

TROPICAL CO-WORKING SPACE



BEACH FOAM
CO-WORKING SPACE
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CO-WORKING SPACE WC. ( UNIVERSAL ) 'a W\m
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SUSTAINABILITY




SUSITAINABILIY

Qs |&gran

WELL BEING & COOLIVING CLEAN & EFFICIENCY
DESIGN UNIVERSAL DESIGN ZERO WASTE DESIGN ENERGY & RESOURCE
VENTILATED INDOOR FACILTIES HANDICAP ACCESS ( RAMP & LIFT) MODULAR PRECAST SOLAR PANELS / SOLAR LIGHTING
VENTILATED CORRIDORS UNIVERSAL WC TEXCA WALL (prefabricated LED LIGHTINGS
RESORATIVE GARDEN - CONTACTLESS TOILET lightweight concrete) NATURAL LIGHTING
- REDUCTION OF HEAT REFLECTION (COMMON AREAS) STANDARD MODULAR WINDOW EV CHARGER
- CHARACTERISTIC OF PLANTS UNIVERSAL MAIN WALKWAY IN THE EARTH BLOX NATURAL HABITAT
(COOL &HUMIDITY) GARDEN

WASTE MANAGEMENT

FUNCTIONAL LAP POOL RO TABLE WACTE
SALT CHLORINATED POOL SYSTEM ;
NDOOR FITNESS - INFECTIOUS WASTE
OUTDOOR CREATION - MAZARDOLS WASTE
- GENERAL WASTE
GREEN BELTS - RECYCLE WASTE
THERAPEUTIC FEATURE

SANSIRI BACKYARD
MAXIMIZE GREEN AREA
REDUCTION OF DUST & BACTERIA LEVEL
LIV 24



QO

WELL BEING & COOLIVING
DESIGN

VENTILATION LOBBY
SEMI-QUTDOOR LOBBY

SANSIRI BACKYARD
RESTORATIVE GARDEN

- REDUCTION OF HEAT REFLECTION

- CHARACTERISTIC OF PLANTS (COOL
&HUMIDITY)
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GREEN BELTS

FUNCTIONAL LAP POOL
SALT CHLORINATED POOL SYSTEM
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PIXEL PATTERN

- COMPOSTABLE WASTE
- INFECTIOUS WASTE

- GENERAL WASTE

- RECYCLE WASTE

MODULAR PRECAST
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SOLAR PANELS

NATURAL LIGHTING

NATURAL LIGHTING

SOLAR LIGHTING
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FLOOR PLAN




BUILDING
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UNIT LAYOUT




UNIT LAYOUT

____ BALGONY
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EASY
ACCESS
BATHROOM
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WIDE LAY-OUT

UNIT LAYOUT
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UNIT LAYOUT
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UNIT LAYOUT

N

3 SEATED
DINING SET

MULTI-
PURPOSE

JACK & JILL

ACCESS
BATHROOM

L-SHAPED

KITCHEN

WIDE LAY-OUT
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UNIT LAYOUT
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1CM-2
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UNIT LAYOUT
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UNIT LAYOUT

MULTI-PURPOSE

Fed

Sof PLASE MR
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4 SEATED DINING
SET
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WIDER KITCHEN

SEPARATED
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UNIT STANDARD
SPECIFICATION

LockManmw

UU..

Card Fingerprin Application

n code

MAIN ENTRANCE BEDROOM BATHROOM

SIZE0.90 x 2.20 m. SIZE0.80 x 2.00 m. SIZE0.70 x 2.00 m.

D A\



UNIT STANDARD MATERIAL
FLOOR MATERIALS

KITCHEN
Polish Beige tile 60x60 cm.

LIVING ROOM / BEDROOM
Laminate Wood Pattern

Matt Grey tile 60 x 60 cm.

BATHROOM ( Wet zone )
Matt Beige tile 60 x 60 cm.
BALCONY

Matt Grey tile 30 x 30 cm.

BATHROOM ( Dry zone ) J




UNIT STANDARD MATERIAL
KITCHEN & APPLIANCES

PANEL
Melamine Wooden Pattern

TOP COUNTER
Solid Surface

BODY
Melamine Solid Color

BACKSPLASH
Polish Beige tile 60 x 60 cm.




L UNIT STANDARD MATERIAL

KITCHEN & APPLIANCES




UNIT STANDARD MATERIAL
BATHROOM & SANITARY

FLOOR ( DRY ZONE)
Matt Beige tile 30 x 30 cm.

WALL ( DRY ZONE )
Polish Beige tile 60 x 60 cm.

FLOOR ( WET ZONE)

Matt Beige tile 60 x 60 cm.
WALL ( WET ZONE )
Matt Beige tile 60 x 60 cm.




UNIT STANDARD MATERIAL
BATHROOM & SANITARY
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FURNITURE PACKAGE

s ROUND WELL

Round well designs will provide necessary
support fir your safety




FURNITURE PACKAGE 1 BEDROOM 1A

DAYBED SOFA

exterior

UNIT LAYOUT PLAN WARDROBE WITH SHELF

WORKING CHAIR

B
R

SHOE CABINET POWDER DESK WORKING TABLE BED 5’




FURNITURE PACKAGE 1 BEDROOM 1B

UNIT LAYOUT PLAN

TV CABINET

extenor

WARDROBE WITH SHELF

2 SEAT SOFA . | | .

DINING CHAIR

DINING TABLE

SHOE CABINET



FURNITURE PACKAGE 1 BEDROOM+ 1C

O e
UNIT LAYOUT PLAN

2 SEAT SOFA

DINING CHAIR

DINING TABLE

exteror
WARDROBE WITH SHELF

TV CABINET

COFFEE TABLE

SHOE CABINET




FURNITURE PACKAGE 1 BEDROOM+ 1D

UNIT LAYOUT PLAN

TV CABINET

WARDROBE WITH SHELF

2 SEAT SOFA

|ﬂln_nl

SHOE CABINET COFFEE TABLE DINING TABLE DINING CHAIR
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SALES GALLERY
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= I







SALES GALLERY
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SHOW UNIT 1AM
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SHOW UNIT 1BM

DIVING TEACHER
At Scuba deep Patong

Demographic
Target : Woman, Age 33
Single Living
Born in Russia

Salary 60K

Profession
Diving School @ Patong Beach
Work life integration
Main family live in Russia
Looking for a rental condo

Personality
Hobby: Diving, Sunbath,
Massage, Planting




SHOW UNIT 1BM
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TEACHER

sqdstart Intl. School

Single Living
Bom in UK
Salary 80K

Profession

Work life integration
Looking for home near School

Personality
Hobby : Enjoy Art and Craft,
Home Cooking, Watching Netfiix
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LIVING & DINING

BEDROOM AREAS

MULTI PURPOSE ROOM

SHOW UNIT
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KEY SELLING

- POINTS
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KEY SELLING POINTS

* Trulyinthe . Close to Central Just only 326 Units
Floresta Phuket only 2 mins walk.
» Resort style condo with
: Right off the 2 main roads; with 50 motorcycle parking lots

Wichit Songkhram Road and Chao Fa Tawan Tok Road, making

it a great travel in & out of the area. * 1BR Plus With
s
i

YIELD 8 - 11%
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START AT
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PROMOTION

PROMOTION ON PRE-SALES PERIOD

1) Fully Furnished

:) RFC Package (Bedding, kitchenware, curtain, Props)

BOOK NOW
:) Home Appliances (TV, Microwave, Refrigerator, Water heater, Washing Machine)

:) 2% Discount + On top Max. value 200,000 Baht (Early bird and pre-sales booking only)

&

€y



PROMOTION

Tier Discount (Early bird - Pre-sales)

Room Type Discount E-Privillage SanFam/FGF/K Sansiri Priority Standard DC + On top
oL

All Customers

ansiri Family

ansiri Priority

Bulk Deal

All Customers Max Discount

5-9 Units 5% 5 Units / 1 &a

. o o o ol ol o o &
>=10 Units 8% * Walaudnawlaauianauringeuan 1 asd




PROMOTION

1BED 10,000 THB

FRIEND GET FRIEND |
omt
:um‘@

< Y
. I A
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TERM & CONDITIONS

Total Downpayment (8 months)

Total Downpayment

Room type Booking Contract (%)

Installment

(6 months) Bullet (7,8)

1 Bedroom (S)

1 Bedroom (M)

1 Bedroom Plus




THE BASE RISE

COMMON FEE

-2 Adounalv 59 THB/Sgm
Uﬁ 3-4 Adouna1v 69 THB/Sgm
A53ull  Adounalv 75 THB/Sgm

SINKING FUND

550 UN 19 QO1S.LU.

Transfer Q2 2025







TEASER (7 JUN - 23 JUN 24) Communication plan: THE BASE Rise PHUKET

PHASEL: OBJ.
BUILD AWARENESS

B SANSIR! ! ‘ k T SANSIRI

wusulae: wa lautkiilasvmsusa! ot + 19 i
“THE BASE Rise”uauasnaulalki aladSaosn Bt e e
no=Mmirkauivlagsoglonavtijov -, gl e 1
Su1.89ax

1809 U

MESSAGE

not 1o é G
lnddundagiie 200
u1se 4

Performance Ads (Awareness & Conversion) / Website Teaser

(7) FB ACTIVITY (12) FB VDO POST (19) FB POST
> mudoe lae: waanlku! Tasomstisn > THE BASE Rise Project > THE BASE Rise Location
LINE OA : THE BASE & Sansiri LINE OA : THE BASE & Sansiri

X Sansiri

THE

baSE SANSIRI

RISE




TEASER (7 JUN - 23 JUN 24) Communication plan: THE BASE Rise PHUKET

(7) FB ACTIVITY (12) FB VDO POST (19) FB VDO POST
> mado 10e: waanlku! Tasomisiisn > THE BASE Rise Project > LOCATION

S

_ = SANSIRI
(E’lmzmu!

““THE BASE ...
_
e | WUANU

1QO: lUd

an(Ku!

WRITE RIGHT RISE

Central Gift Card
yarh 1,000 un® (s 3 soda)




TEASER (7 JUN - 23 JUN 24) Communication plan: THE BASE Rise PHUKH

PHASEL: OBJ.
BUILD AWARENESS

B SANSIR! ! ‘ k T SANSIRI

wusulae: wa lautkiilasvmsusa! ot + 19 i
“THE BASE Rise”uauasnaulalki aladSaosn Bt e e
no=Mmirkauivlagsoglonavtijov -, gl e 1
Su1.89ax

1809 U

MESSAGE

not 1o é G
lnddundagiie 200
u1se 4

Performance Ads (Awareness & Conversion) / Website Teaser

(7) FB ACTIVITY (12) FB VDO POST (19) FB POST
> mudoe lae: waanlku! Tasomstisn > THE BASE Rise Project > THE BASE Rise Location
LINE OA : THE BASE & Sansiri LINE OA : THE BASE & Sansiri
X Sansiri

LOCAL KOLS BOOST

THE

baSE SANSIRI

RISE



TEASER (7 JUN - 23 JUN 24) Communication plan: THE BASE Rise PHUKET

@J Check in Phuket - iadunina
 ad-Q

I fhlaswasmbinszanfindduiaisan sasdmingiia
yadwan Asulagiin #lmisga 9n uauds & THE

= oo
BASE Rise PHUKET fiflHAMNEI 8 INYBISTIN... See more

@ Phuketandamannews
d-@

oz oy Ini-lanaradlsagiie
wipnilnlasans wos wa l5d Quin (THE BASE Rise
PHUKET) aaulalmisnuauds aladfaadn .. See more

. 25
.04 CENTRAL PHUKET i &

infepss - [EELTTTG

e
A

indilBunsantio 2 Uil

Su1L89 a

© You and 122 others 2 comments 6 shares 11 comments 18 shares




FULL (24 JUN - 15 SEP 24) Communication plan: THE BASE Rise PHUKET

7 JUN - TEASER 24 JUN - FULL MEDIA
W1

OBJECTIVE

5 SANSIRI 0 { : ; I iN E SANSIRI

wufulaa: wa laulkiilasvmsusa! TR e ] " haet
“THE BASE Rise”uauasnaulalku aladsaasn bl 4 i A
nosrikaulviagsiaglonaviiiov F-t el r 1
1sul.89a.*

1809 U

MESSAGE

noulaailosaos:
IndBundagiie 20001
ey 4

Performance Ads (Awareness & Conversion)

(7) FB ACTIVITY (12) FB VDO POST (15) FB POST (24) FB POST
> mede lao: wagalkl! laspmsiisn > THE BASE Rise Project > THE BASE Rise Location > SUMMARY KEY SELLING POINTS

LINE OA : THE BASE & Sansiri
LINE OA : THE BASE & Sansiri

X/ Tiktok Sansiri
X Sansiri

LOCAL KOLS BOOST

SMS
SMS FENCE : PROJECT
LOCALTV

THE

baSE SANSIRI

RISE




FULL (24 \JUN - 15 SEP 24) Communication plan: THE BASE Rise PHUKET

lndawunsanina 2 uln’,

"‘ \» 1
ﬂ"“““ m lam
¥ ——

5U1.89 a- EIA

FENCE : Project




OFFLINE MEDIA

CENIIRAL
PHUKET

FLORESTA

ONSITE MEDIA

....... ]

EXREn s

émins/ loop

BILLBOARD
tvc 15 or 30 sec

MEDIA AT CENTRAL




Communication plan: The BASE Rise Central Phuket

MAY JUN JUL

24 Jun 12-14 JUL

7 Jun (Full Media + PR Investor) 11 JUL (TBC) 13-15 SEP
THE BASE REBRAND UauaSIUado The BASE RISE PRESS CON Open show (TBC)
(BY CORP.) poulaaladsaosnaigal unit - Pre - Sale
aadunsawaaisadnifia doqadnavnu Mini event

Happening

Full - Launch 2 Month

Objective Build Awareness Awareness & Build Lead to conversion

Prasng  PHASE TEASER (WINT): [ PHASE 2 Ful Brief (HYPE) : 24 JUN = 30 SEP. (FullInfo. + Product nfo)

NEW TB + TBR

°
=
=]
£
o
L
D
a4
L
(7))
<
o
(]
e
[
-
(3]
2,
o
S
o




CONTACT PERSON

’
P'JANE
2 Miss Wipawadee Thongkhaw
& 089-650-7898
2 WIPAWADEE@PIus.co.th
-
S

T
4 .'.fm‘@
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THANK YOU
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